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Our Values Iconology Connected



Our Values Iconology Modular



Our Values Iconology Secure



Our Values Iconology Intuitive



DELIVERY METHODS

• Brand Identity
• Value Icons
• Presentation Template
• Digital Newsletter/Brochure

- Website
- Emails
- App

• Video Avatar
• Poster(s)



GCP

Delivery Teams

GEOS

This approach will allow us to tailor our message to the specific segment

Our Audience Three Segments

PARTNERS

ALIGNMENT TO THE ORGANIZATION
SEGMENT MESSAGE TYPE

Executive Sponsors 
President / EVP / SVP

Business Leadership  
Mostly VPs

Employees

Product Dev 
and Ops

Product 
Mgmt.

AET RIMWorld Service

Program Admin  
and Ops

Sales

Account Mgmt 
and Dev 
1K EEs

Susan Sobbot and directs Transformation-Wide 

Localized



KEY MILESTONES EXECUTION


